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More hits than 
Elvis, the Beatles, 
the Stones, 
Bowie, Blondie 
and Atomic Kitten 
put together!

In the last issue we were pleased to announce 
that we had received 200 hits for issue 24 of 
the SCONUL Newsletter online, our first issue 
available via the Web (More hits than the Beatles, 
SCONUL Newsletter, Spring 2002, 25, p.108). 

If we were ‘pleased’ with that we can only 
describe ourselves as ‘ecstatic to the point of 
unseemly frenzy’ with the response to issue 25, 
which received over 1,000 hits in just the two 
weeks following its launch on 7 August.

Due to the 
adoption of 
new counter 
software by our 
Web maestro Ian 
Tilsed (pictured) 
we can now see 
who is visiting 

our site and when.  Unsurprisingly, the majority of 
hits are coming from the UK and Ireland, but we 
also seem to be accruing fans in the US, Australia, 
South Africa and Canada. Our busiest day so far 
registered a massive 360 hits. 

We had lots of requests that the Newsletter should 
be made available electronically so I am pleased 
that all the hard work (by Ian and SitMui Ng in 
the SCONUL Office) has paid off and the site has 
proved so popular. 

If you have not logged on to the online version yet 
–and we know who you are!– set your browser 
for http://www.sconul.ac.uk/publications/
newsletter.htm and see what you have been miss-
ing. 
 
Antony Brewerton
SCONUL Newsletter Editorial Board
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